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Presentation Objectives

 Review existing information on colorectal cancer occurring at a young age.

 Explore lead-time messaging in promoting timely screenings.

 Identify sources for obtaining lead-time messaging materials.



Why is on-time screening important?

 On-time screening rates for 

average risk individuals in the    

45-54 age group are low.

 Only 59% of adults 45+ are up to 

date with screenings.

 Adherence to current guidelines 

could potentially prevent 16% of 

early age onset CRC and result in 
an earlier diagnosis in 51% (Stanich

et al., 2021).



American Cancer Society Cancer Facts 

and Figures 2024

 CRC incidence and mortality rates 

have increased in the <55 age 

group.

 1 in 5 people diagnosed are 

younger than 55 years old.

 3 in 5 people are now being 

diagnosed with advanced-stage 

colorectal cancer.

 Diagnoses of people under 55 years 
of age doubled from 11% (1 in 10) 

in 1995 to 20% (1 in 5) in 2019.



How do we increase on-time colorectal 

cancer screening?

 Promote “lead-time” messaging 

 Commentary published in Cancer, 2019

 Improve risk assessment practices 

 ACS Risk Assessment and Screening Toolkit (2018)

 Identify best practices for messaging and educating about colorectal cancer 

screening before the recommended screening age.

Lead-time messaging is the delivery of accurate, 

relevant, and actionable information regarding 

CRC risk and risk-based screening options prior to 

the starting age recommended by the ACS for 

average and high-risk individuals.

To maximize effectiveness, messages should be 

delivered multiple times.



National Colorectal Cancer Roundtable 

Lead-Time Messaging Project

 Identify messages that heighten awareness about CRC and the importance of 

on-time screening.

 Motivate and empower individuals at both average and familial risk to discuss 

screening with their providers prior to the recommended age of initiation.

 Determine effective messaging that best resonates with different target 

audiences. 

 3 phases: 15-minute online survey; 60-minute virtual interviews; 7-minute 

online survey and identified messages that would be most likely to motivate 

their decision to get screened on-time.















Call to Action!

 Review Guidebook: 2023 Lead Time 

Messaging Guidebook - American 

Cancer Society National Colorectal 

Cancer Roundtable (nccrt.org)

 Implement Lead Time Messages for 

individuals within your setting

 Utilize SDCRCCP Social Media posts

 Know the red flag indicators for 

early-onset colorectal cancer



SDCRCCP Social Media Posts

You’re taking all the right steps to live a healthy lifestyle. You eat well, work out regularly, and 
refrain from smoking. But what about preventative cancer screenings? 

 
 Talk to your doctor to see if it’s time to get screened for colorectal cancer and what 

screening option is right for you. 
 

GRAPHIC:  

Colorectal cancer is often a silent disease. Usually, there 

are no symptoms.

That’s why getting screened is so important. It can help 

prevent colorectal cancer — or catch it early when it is 

easiest to treat. Screening should begin at age 45. 









Contact Information:

Tiffany Rosemond trosemond@cdcfoundation.org 

Brooke Lusk blusk@bhssc.org 
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